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Latinxs living in an English-speaking world have come 
to create their own language, also known as Spanglish, a 
broken mixture of Spanish and English. Although 
families may be fluent in both languages, the translation 
seems to have become most important in the way they 
see media, and themselves. Multilingualism can cause 
a sentiment of community yet also a loss of identity.

This study aims to analyze how the translation between 
Spanish and English, affects how Spanglish-speaking 
citizens read the news and how they see media,, and 
themselves

"Sites of Translation" a scholarly journal by UCF author, 
Laura Gonzales. Found through JSTOR.

Facebook surveys. 51 people surveyed from the United 
States, Mexico, Uruguay and Chile. The surveys were aimed 
towards a mix of Spanish and English-speaking people, ages 
16-65.

E-mail interview with Paulus Escamilla, a 42-year old factory 
worker in Mexico City. Paulus works for a company from the 
USA.

Results of Research

• "English is becoming more and more important in Mexico 
and how its people are seen." -Paulus Escamilla explains how 
in Mexico, non-English speakers don't feel very relevant since 
the two languages have become one. Not surprising, as we see 
that here in the US with Spanglish speakers.

• Targeting research at a bigger community of people with a 
wider range in age and ethnicities might help research 
broaden

• Before researching next time, it might be helpful to make sure 
the surveyed and interviewees have a shorter range in age. 
This way it can help research be less broad.

• From the survey conducted it seems younger people feel 
misrepresented culturally and older people feel 
misrepresented technologically.
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Methods of Inquiry

From Facebook 

survey, when asked 

what language they 

consumed news in.

In “Sites of Translation” by Laura Gonzales, author 

from the University of Central Florida. In the book students 

that run The Knightly Latino News, at UCF were 

researched in order to see how far their bilingualism went. 

Blending ethnographic and empirical methods from 

multiple disciplines, she noticed the importance that 

the environments each student came from and how all 

of their extracurricular activities influenced the way that 

they translated.

Over 75% of the surveyees said that they spoke Spanglish 

and about 37% said that they watched news in both English 

and Spanish.

Furthermore, surveyees were asked how represented they 

felt by media and most of the older population said they did 

feel represented but a little left out innterms of technology 

usage.

From survey that asked 

if they spoke Spanglish.
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