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Introduction

Research Question
How are streaming outlets like 
Netflix impacting cable and 
other Spanish language outlets? 

Methods

Results/Analysis

•Netflix has nearly 15 
times the amount of 
Spanish content in 
hours than Amazon 
Prime.

• 39 geographic television markets 
represent 78.8%  of viewers from 
Hispanic households in the United 
States.

• There are 60 million Hispanics living in 
the United States, making 18% of the 
total U.S. population.

• 60% of Hispanics in the U.S. are under 
the age of 35.

Conclusion

References

In conclusion there has been a 
revolution on how Spanish 
television has been brought to its 
everyday consumers like my 
parents. Both Telemundo and 
Univision have partnered with 
streaming services like FuboTV to
broadcast Spanish language 
shows. The question now is cable 
network going to be able to 
regain their Spanish viewing 
audience with this new streaming 
systems?

Looked at a trade journal
Peered reviewed articles.

Government publication
Interviewed consumers 

(My Parents)

• Cable networks 
have not been able 
to keep up with the 
volume and 
diversity of 
streaming by Netflix 
and Amazon.

• Univision is now going to launch their own streaming service 
similar to Netflix but it is up to the everyday consumer to decide 
if they stick with Netflix or give this new platform a chance.
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“We decided to start paying for a streaming service 
like Netflix because we get better content than 
watching cable tv.” –Hector Hernandez

“We have more control and freedom on deciding what 
to watch on paid streaming services compared to 
cable tv and everyone in the family enjoys it.” -
Consuelo Hernandez

https://ebookcentral.proquest.com/lib/WAYNE/detail.action?docID=6380583
https://muse-jhu-edu.proxy.lib.wayne.edu/article/741667
https://journals-sagepub-com.proxy.lib.wayne.edu/doi/full/10.1177/1527476419877548?utm_source=summon&utm_medium=discovery-provider
https://journals-sagepub-com.proxy.lib.wayne.edu/doi/full/10.1177/1527476417708245?utm_source=summon&utm_medium=discovery-provider
https://journals-sagepub-com.proxy.lib.wayne.edu/doi/full/10.1177/1749602019837793?utm_source=summon&utm_medium=discovery-provider

